KAGC AWARDS OF EXCELLENCE
2015 CALL FOR ENTRIES

FOR MATERIAL COMPLETED BETWEEN JAN. 1, 2014, AND DEC. 31, 2014

About the Competition KAGC
For the last 24 years, the Kentucky Association of  Arercrrdds %/é‘fﬁm/éf;e
Government Communicators has recognized

professional excellence in communications
materials and campaigns by public agencies
through its Awards of Excellence competition.

The competition places high priority in two areas:
providing professional peer critiques for all entries
and publicly honoring those submissions that merit
recognition.

Changes This Awards Season
Social Media has been added as a category. This category is No. 16 under the
Electronic Communications section.

The category of Risk Communication Plan has been eliminated.

Communications Office of the Year

Points will be awarded for winning entries and the office with the most cumulative
points will be named Communications Office of the Year. The more entries you
submit, the better your chance of winning this award.

General Information and Eligibility

The KAGC Awards of Excellence Competition is open to all KAGC members and to
employees of local, state and federal agencies who provide communications services
to their agencies.

e Entries must relate directly to a program or service specifically designed and/or
provided by a local, state or federal agency operating within Kentucky.

e Materials must have been completed between Jan. 1, 2014, and Dec. 31, 2014.
Online materials may have been maintained and updated with new content
during this time.



e Entries may have been produced either by the submitting agency or agencies
under contract by an outside agency on behalf of the submitting
agency/agencies. However, all entries must have been funded directly and
completely by the submitting agency/agencies and must have been published
and/or distributed by the submitting agency/agencies.

e A public agency that has worked with a creative contractor on a project has the
first right to enter the work in the competition. The agency is the owner of the
work. A contracting agency that meets the eligibility guidelines and completed
the government work may submit the work only if the owning agency chooses
not to enter it in the competition. Duplicate entries will not be accepted.

Judging
Judging of all entries is expected to be completed by judges with backgrounds in
media, communications and/or advertising.

Judges may determine the rating of Excellence, Merit or Honorable Mention for each
project in each category. Judges may elect not to make awards in any category.

Submission Instructions

Entries in the Writing and Electronic Communications sections must be submitted
electronically. The categories in those sections are News Writing, Feature Writing,
Speech and Editorial Writing, Audio, Video, Web-based Media, Social Media and
Electronic Presentation.

Entries in the categories Single Photograph and Photo Series, which are in the
Art/Graphic Design section, also must be submitted electronically.

If an entry in any of these areas cannot be submitted electronically for some reason,
please contact Jamie Neal for instructions at jamieneal@kycourts.net or 502-573-
2350 ext. 50033.

Entries in all other categories may be submitted electronically or in hard-copy
format.

The early registration deadline for all entries is Wednesday, April 15, 2015. The
absolute deadline is Monday, April 20, 2015. Entries will not be accepted after
Monday, April 20, 2015.



Electronic entries

One entry per email.

Entries must be emailed as attachments to kagcomm@gmail.com.

An entry must include the completed entry form, a project description and the
work being entered. These items are to be submitted as attachments in the same
email.

Each entry must have a separate entry form. The entry form at the bottom of this
document may be completed electronically, saved and emailed.

The project description must provide the following (Please try to limit to one
page.):

Purpose of the communications project/product

Target audience

Entrant’s role in product/project development, production and distribution
Resources (in-house staff or vendor), time and budget limitations and
resolution

5. Evaluation and evidence of success if available
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The file name for the work being entered must be a brief entry name and the
names of the entrant and the entrant’s agency, in that order. Example:

Joining the Circus, John Doe, Acme Agency

Entrants may make the entry form and project description the first and second
pages of their entry materials (work being entered) or provide them as separate
documents.

If they are the first and second pages of the entry materials, the document file
name must be as described in the bullet above (brief entry name and the names
of the entrant and the entrant’s agency, in that order).

If they are separate documents, the file names must be Entry Form and Project
Description.

The subject line of the email containing the completed entry (entry form, project
description and entry materials) must be the award category number (6 for
Brochure, for instance) and the names of the entrant and the entrant’s agency, in
that order. Example:

6, John Doe, Acme Agency



Each entry submitted under the office rate must follow the guidelines described
above. All of the entries for an office rate must be received on the same day by 4
p.m. EST. The body of each email with an entry under the office rate must include
a message of Office Rate, the office name and the number of the entry, in that
order. Example:

Office Rate, Acme Agency, 2 of 9 entries

Confirmation that your entry has been received will be sent within five business
days.

Any entry not complying with all rules of the contest will be disqualified.

Hard-copy entries

Each entry must have a separate entry form. (The entry form at the bottom of
this document may be copied.) Please include two completed copies of each
entry form.

Each entry must be in a self-contained report cover, binder, folder or some type
of packet that keeps all materials together and intact.

The outside of the entry folder must include the following:

1. Category of Entry

2. Title of Entry

3. Name of Submitting Agency/Entrant
4. Address of Submitting Agency/Entrant

Page 1 of the entry packet must be the completed entry form.

Page 2 of the entry packet must be the project description and provide the
following (Please try to limit to one page.):

Purpose of the communications project/product

Target audience

Entrant’s role in product/project development, production and distribution
Resources (in-house staff or vendor), time and budget limitations and
resolution

5. Evaluation and evidence of success if available
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Entries submitted using the office rate must be packaged and mailed/delivered
together.

Any entry not complying with all rules of the contest will be disqualified.



Mail or drop off hard-copy entries to:
KAGC AWARDS

c/o Jamie Neal

AOC Office of Public Information

1001 Vandalay Drive

Frankfort, KY 40601

(Please correctly address to avoid entries getting lost. Late entries will not be
accepted.)

Get directions to 1001 Vandalay Drive.

Entry Fees

Entries received ON OR BEFORE Wednesday, April 15, 2015, by 4 p.m. EST:
For KAGC MEMBERS — $15 for each entry

For NON-MEMBERS* — $25 for each entry

Entries received AFTER 4 p.m. EST Wednesday, April 15, 2015, and BY 4 p.m. EST
Monday, April 20, 2015:

For KAGC MEMBERS — $20 for each entry

For NON-MEMBERS* — $30 for each entry

For OFFICE RATE** — S150 for up to 10 entries

* Become a KAGC Member: Visit KAGC Membership Registration to join.

** Office Rate: Multiple entrants may submit up to 10 entries for one low fee. One
entrant from the office must be a member of KAGC to receive the office rate.

Payment will be accepted via PayPal at Awards Payments. Payment by check or
money order payable to KAGC will be accepted via mail or hand-delivery. Payment
must be made within 48 hours of submitting an entry.

Entry fees and membership dues are deductible as professional expenses on your tax
return if your agency does not pay the fees and/or dues for you.

Entries will not be accepted after Monday, April 20, 2015.
Awards Presentation

Award winners will be recognized at a reception Friday, May 15, at the Capital Plaza
Hotel in Frankfort.



Questions?
Please contact Jamie Neal at jamieneal@kycourts.net or 502-573-2350 ext. 50033.

BEST WISHES ON YOUR ENTRIES!



Entry Catalog
Kentucky Association of Government Communicators

Awards of Excellence
2015

WRITING

Any medium. Entries will be judged on writing only. Entries in these three categories
must be submitted electronically.

1. News Writing — single release or article; series; any medium
2. Feature Writing — single release or article; series; any medium

3. Speech and Editorial Writing — any medium

PUBLICATIONS

Printed or Electronic Publications. Entries will be judged on overall merit. Criteria
include writing, design, photography, illustration and appropriateness for intended
audience.

4. Newsletter — external and internal (covers single sheet to multi-page tabloid)
5. Magazine/Publication
6. Brochure

7. Annual Report or Research Publication

ART/GRAPHIC DESIGN

Entries will be judged on design only. Entries in Single Photograph and Photo Series
must be submitted electronically.

8. Single Photograph (color or black and white used in print or website). Submit electronically.
9. Photo Series — Series or combination of photos. Submit electronically.

10. Image Campaign — Single logo or a series or combination of photos, logos and any other
materials used in a campaign

11. Advertisement

12. Publication Design



ELECTRONIC COMMUNICATIONS

Entries in these four categories must be submitted electronically. If an entry in this
category is too large to be sent via email, it may be submitted on DVD.

13. Audio, single program — audio news release, PSA or other work broadcast on commercial or
public radio, online or as a podcast. Will be judged on script, sound and production quality.

14. Video, single program or series — video news release, PSA or other work broadcast on
commercial or public television, online or used for training purposes. Will be judged on
script and visual, sound and production quality.

15. Web-based Media (websites, blogs, web pages, YouTube, etc.) — Submit entry on disk or
provide URL. Will be judged on design and content.

16. Social Media — Best use of a social network/online community to share ideas and messages

17. Electronic Presentation (includes PowerPoints, Prezi, other electronic presentations) —
Submit entry on disk and/or provide URL. Will be judged on design and content.

COMMUNICATIONS CAMPAIGNS

Entries will be judged on writing, design, visual, sound and production quality and
appropriateness for intended audience.

18. Public Information Campaign — community relations, employee/internal relations, client
relations, marketing plans, press packets

19. Special Event — kickoff program, news conference, etc. Submit all materials needed to meet
judging criteria above.

SPECIAL CATEGORY

20. Innovations Award — any outstanding project produced with limited resources. A cost-
effective, cutting-edge project or product that’s easily transferable between government
agencies.



2015 AWARDS OF EXCELLENCE

A
4 ENTRY FORM

Kentucky Association of
Government Communicators

Name:

Organization*:
*Be consistent. Office of the Year points will be awarded based on the name of the organization.

Address:

Daytime Phone:

Email Address:

Are you a KAGC member? Yes No

- Please send me information about becoming a KAGC member

Title of This Entry:

Category Name:

Category Number: Entry fee*: $

*Entry-fee payment must accompany your entry/entries. Please see the 2015 Call for Entries for
more information. Please note if payment has been/is being made via PayPal.

Award Format

KAGC 2015 Awards of Excellence
Presented To

Name(s):

Organization:

Brief Entry Title*:

Be precise. The information on this form will go to the engraver and printer. The cost of changes
to engraved plaques and printed certificates will be the responsibility of the award winner.

*Please provide a brief version of your entry title in case KAGC is able to include titles on awards.
The title should be 50 characters or less, including spaces.

Sharing Your Work

People want to see award-winning work! KAGC would like to showcase award-winning entries
on its website after the Awards of Excellence ceremony. Please put NO in the blank only if you
DO NOT give KAGC permission to display your work on the KAGC website.




