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Kentucky Historical Society Social Media Policy
Purpose 

Interest and participation in social media is growing at phenomenal rates.  At present, many consumers receive their information via social media and audiences are automatically segmented by user self-selection.  

By participating in this far-reaching communication channel, KHS can: 

· Build awareness of KHS as an organization.

· Make initial steps toward fundraising via social media.

· Build loyalty among “followers.”

· Share educational components and activities. 

KHS recognizes the need to have a policy that ensures that employees who use social media as part of their job have guidance as to organization standards. This policy applies to professional use of Twitter, Facebook, Youtube, Flikr, blogs and other media. 

KHS asks employees to consider the 3 Rs of social media use:

· When engaging in social media, be clear about who you are representing.

· Take responsibility for ensuring that references to KHS are factually correct and accurate.

· Show respect for the individuals and communities with whom you interact. 

Application
This policy applies to all KHS employees who have access to or participate in KHS use of social media. This includes, but is not limited to, designated KHS bloggers, Facebookers, Twitter-users and other participants in KHS social media efforts. 

If you require clarification about applying this policy to your own circumstances, please direct your questions or comments to Lisa S. Cleveland, Communications Director. 

Policy

Social Media Tools

1. KHS appreciates the value in using social media to build more meaningful relationships with customers, communities and other relevant stakeholders. If you are officially accredited to represent KHS in social media, you are required to follow this policy.
2. KHS will begin its use of social media with the following channels:
a. Facebook Fan Page
b. Twitter
c. KHS Blog
d. Youtube
e. Flikr
KHS Guidelines for Social Media Engagement
3. KHS’s 3 Rs of Social Media Engagement are Representation, Responsibility and Respect.
4. The 3 Rs of Social Media apply when you are authorized and accredited to represent KHS on social media platforms and are using a social media platform for business purposes. Further information is outlined below. 
5. The KHS Social Media Policy does not apply to personal use of social media platforms where you make no reference to KHS-related issues. 

KHS Social Media Accreditation 
6. Before you can become an authorized KHS representative on a social media platform, you must have approval from your functional team leader and be accredited by the department of communication. 

The following section outlines how the 3 Rs of social media apply if you are accredited to represent KHS as part of your job responsibilities. 

Representation
7. You are required to:

a. Disclose that you are a KHS employee and be clear about your role at KHS.

b. Disclose only publicly available information.  For clarification about what KHS information is public information, please refer to the KHS Web site, your functional director, the communication department, and most importantly, your own discretion. 

Responsibility
8. You are required to:

a. Be an accredited member of the KHS social media team before you can represent KHS in social media;

b. Complete additional training to update your knowledge on emerging social trends and best practices in social media, when requested to do so; 

c. Ensure that any content you publish is factually accurate and complies with relevant organization policies, particularly those regarding confidentiality; 

d. Ensure that you are not the first to make a KHS announcement unless you have received clearance from the communications department or other relevant department;

e. Only offer advice, support or comment on topics that fall within your area of expertise at KHS, unless you have received clearance to do so. 

f. Ensure that you do not post material that is obscene, defamatory, threatening, harassing, discriminatory or hateful to another person or entity, including KHS, its employees, its contractors, its competitors or other individuals or organizations; 

g. Ensure that you do not disclose other people’s personal information in social media venues.

Respect
9. You are required to: 

a. Be respectful of all individuals with which you interact online;

b. Be polite and respectful of others’ opinions, even in times of heated discussion and debate;

c. Adhere to specific channels’ Terms of Use, and seek to conform to the cultural and behavioral norms of the social media used;

d. Respect copyright, privacy, financial disclosure and other applicable laws and policies when publishing on social media platforms. 

Breach of Policy
Failure to comply with KHS Social Media Policy can result in loss of social media privileges and responsibilities and further disciplinary action, which may involve other verbal or written warnings. 
Connections. Perspective. Inspiration.
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