
Advertising Case Study - Part 1: 
Ideas in advertising: The Kentucky Humane Society’s 
new SNIP Clinic



Advertising Case Study: 
Creative Brief

Creative Alliance Advertising

Kentucky Humane Society Capital Campaign

Creative Brief 11-15-2007

Key Insights

There are thousands of pets and other stray animals euthanized each year at tax payers expense in 

Louisville. This is due to out-of-control breeding by unaltered pets and strays which has led to the 

over-population problem.

KHS is opening a regional spay and neuter clinic in February 2007 that will serve as the foundation 

in fulfilling KHS’s pet population control mission.

Assignment Explanation

Develop a series of posters, bus shelters, billboards and a radio spot  (:30 or :60).   

Targeted Audiences

Low income pet owners that have not spayed/neutered their pet(s).

Advertising Objectives

To introduce the S.N.I.P. Clinic as a cost-effective and well respected place 

to get your pet spayed/neutered.  



Single Sentence (single minded proposition, desired consumer reaction - in the voice of the target)

“Because I know there’s an overpopulation problem where I live, 
  I should call the S.N.I.P. Clinic to get my pet spayed (or neutered.)”

Copy Points

The Kentucky Humane Society’s new S.N.I.P. Clinic

Low-cost spay/neuter

Make your appointment today.  636-FIX1
Have your pet spayed or neutered at our new S.N.I.P. Clinic

Budget

Not much! 

2 Hours for AD/CW concepting, 4 hours production 

no money for photography or illustration

Timetable

First draft for client approval due: 11/18

Advertising Case Study: 
Creative Brief



Advertising Case Study: 
Concept/IDEAS

WE DO OUR THINKING ON PAPER - NOT THE COMPUTER
Humor, journalistic, serious, heart wrenching, statistical, intimate, personal, cheesy, stupid, jokes, euphemisms, colloquialisms, metaphors, etc.
Get it all out on paper, then build on the good stuff.



Advertising Case Study: 
Formalized ideas

Edit your ideas down to 

the ones that work best 

and make sure they are 

campaignable (more than 

2 ads ideas in a series)



Advertising Case Study: 
the visual problem

Remember, there’s no money! 

What are the options? Shoot 

or illustrate your own, obtain 

royalty-free stock photography, 

beg and borrow. 

Solution: client realizes they 

have animal and pet royalty-

free stock CDs purchased by 

their former agency.



Advertising Case Study: 
tons of ideas, 9 Layouts

As art director, I was given 2 hours to come up with ideas and lay them out. 

Being commited to excellence often times means sacrificing personal time. These layouts took 3 hours to concept and 8 hours for image 

research and layout. 













Advertising Case Study: 
Research/client reaction

We asked people we knew and respected to critique our ideas:

Richard (respected friend): Love many of the lines! I was hoping one would show me a pampered 

overgroomed poodle who would say something very off-color. LOVE the bulldog! 

Jackie (Account manager/client contact): I have done some “mother-in-law” research to see 

if everyone fully understands the ads are for the Kentucky Humane Society and they are promoting 

spay/neutering your pet (at the S.N.I.P. Clinic).  The feedback I got was great, however, there’s still 

a concern we need to address.  Do you think we need to spell out Kentucky Humane Society and 

make it stand out more on the ads?  Do you think we need to spell out spay/neuter clinic in the ad?

 

Please let me know your thoughts.



Advertising Case Study: 
Great account people

Posters and 
Bus Shelters

Billboards

60 second radio



Advertising Case Study - Part 2: 
Ideas in advertising: The Results



Advertising Case Study: 
Day 1 - Public reaction

Local news media, including Courior Journal NP, WHAS talk radio, and all TV affiliate station news broadcast stories about a 
new “conroversial ad campaign” for the Kentucky Humane Society after viewing the work.



Advertising Case Study: 
Day 2 - Public reaction

TV affiliate stations across the country pick up and broadcast the story. 



Advertising Case Study: 
What does it all mean?

More affiliate stations across the country pick up the story. Value is assessed based on air time which went well over 2 minutes per view. 
In all, 45 markets picked up the story, a total value of $54,201. Not bad for a client who had little to no budget.



Advertising Case Study: 
It didn’t stop there...

The internet press was ubiqitous and much talked about. 
No measurement to date on how many people saw the work 
and the news story.



Advertising Case Study: 
Strike while the iron’s hot

The client was getting all of this wonderful press - as they should. 

They took the risk. But we felt the agency had an opportunity to get 

the word out about our commitment to ideas that work for our clients. 

And spread the word about our mantra; out-thinking a client’s 

competition is profoundly more effective than out-spending them.

www.cre8.com



Advertising Case Study: 
A viral outbreak ensued



Advertising Case Study: 
merchandising/fundraising

Lastly, T-Shirts of the advertising ideas have been developed for fundraising and awareness. They are currently under consideration as a 
national promotion. 



Advertising Case Study: 
The Results

Over 500 calls/appointments the first week campaign broke
and more calls are made daily. That adds up to 25 operations a day.

There’s only one way to top this, we come up with even better ideas next time.


