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People are Running From This
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What Social Media Can Do

• Improve branding and awareness

•Protect and improve reputation

•Build community or advocacy

• Increase customer satisfaction

•Harvest research & development

•Drive sales or leads



It’s Not About Technology

Social Networks are made of people, 
not organizations. 

Communications there is personal.
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We Must Build Trust
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How Do We Do Market?

•Purposefully avoid pitching

•Illustrate your expertise, not your catalog

•Over share that of others

•Designate a channel for buyers only

•Offer to inform or help “if they’re 
interested”

•Be confident that you offer value

•Make the conversation about them
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What We Know

• IF: You display thought leadership

• IF: You serve your networks well

• IF: You win search results

You Get An Audience!
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Building & Engaging
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Building & Engaging
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Location-Based Opportunity

• People “check-in” to say they 
are there

• You can reward those who do

• Gamifies the in-person visit

• Foursquare

• Facebook Places

• Others
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Some Reminders

• Be Useful

• Participate Genuinely (It gives you 

permission to push when you need to)

• 20/60/20 Rule

• Everybody else
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What You’ll Focus On

• Improve Education & Awareness

• Improve & Protect Perception of Your 

Agency

• Communicate In Times of Crisis

• Find Ways To Measure Those
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Prove It All With Measurement

• Present clear calls-to-action to 
website/email subscriptions

• Track & measure leads, 
conversions

• Target search keywords

• Don’t give up easily 

It’s a marathon, not a sprint
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How Do I Do It?

• Define who you want to reach

• Define why you want to reach 

them

• Define what you’ll say

• Define how you’ll reach them
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Resources You May Need

• Backup solution - Backupify.com

• Management Tool - HootSuite, TweetDeck, 

SocialVolt, Raven Tools, Expion

• Monitoring Tool - SocialMention.com, 

uberVu, Radian6, NetBase

• Measurement Tool - Google Analytics, 

Facebook Insights, SMMS
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Most Important Thing
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Thank You!

Jason Falls
@JasonFalls

502.509.4763

socialmediaexplorer.com

jason@socialmediaexplorer.com

Straight Answers ... Real Help

ExploringSocialMedia.com
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